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Dear All,
More than ever before, the present time with first a pandemic and now a war on our doorstep has brought home to

us that we’re living in a time of great change.
The present scenario also makes us realize how urgent it is to join forces to create models of sustainable
development for people and the planet in order to prepare for similar situations in the future.
As for many other companies, 2021 was a time of rebirth for us, with an increase in volume of 69% over 2020 and of
9% over 2019.
This is a good sign, and confirms that having a «future-proof» organization gives resilience in the face of challenges.
It’s encouraging to see in the market the growing desire for sustainability of both the product and the business
model. This virtuous change, which has become necessary to combat global warming and its consequences, is
rewarding those companies who, like us, have been working in this direction for some time.
This drives us not only to keep searching for ever more sophisticated ways to reduce our impact but also to inspire
other companies to do the same, starting from our network of partners and customers.
The impact report below shows the 2021 results that we reached in spite of the transfer to a temporary location
that absorbed a large part of our resources, and our objectives for 2022.
These numbers show the commitment of all the people who make up the company, and who work every day not
only to generate prosperity but also to create «healthy» communities to be proud of.

Marta Zordan
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Who we are.
Zordan is one of the main players in the production of shopfittings
for the boutiques of the most prestigious luxury brands.

With a background of over 50 years of know-how Zordan owes its
success to an effective business model based not only on rigorous
management but also on humanistic management that puts
people in first place, promoting the development of the local
community through education and beauty.
As the result of a new way of doing business that aims to give it a
higher sense of purpose, Zordan was also one of the first
companies in Italy, as well as being the first in its sector, to
become a B Corp - for profit organization that voluntarily sets
objectives of sustainability, transparency and social benefit thus
becoming a Benefit Corporation.

1965
2021

This journey towards a model of sustainable business has enabled
us to develop, over the past year, solutions to guide our clients
towards the reduction in impact of their retail stores. This is how
we’ve transformed ourselves from just makers to sustainable
innovators.
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To seal our commitment towards all our stakeholders, in
October 2016 Zordan achieved B Corp status: the American B
Corporation movement promotes business as a solution for social and
environmental problems, and brings together companies from many
different sectors that are united in their commitment to generating a
positive impact on all their stakeholders (customers, personnel, suppliers,
the environment and the local community), taking all the various interests
into account when making strategic and operational decisions

The Zordan business model
has people
as the secret to its success.
Zordan has also transformed its statute, becoming one of the first
Benefit Corporations in Italy, the first and the only one in its sector to add
to its company purpose, along with profit-seeking, the objective of having
a positive impact on society and on the biosphere.
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We have embraced
all aspects of
sustainability
and integrated them
into our business
model.

PROSPERITY
Economic variables regarding the
bottom line and cash flow.

PEOPLE
SUSTAINABLE

Social variables regarding
community, education, social
justice, social resources, health,
well-being and quality of life.
.

3P
purpose
PLANET
Environmental variables regarding natural
resources, water and air quality, energy saving and
land use.
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Sustainable beauty
makes our senses
keener, it adds to our
serenity, it gives us
inspiration.
Vision
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Zordan shapes beauty
sustainably.
Mission
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We are a B Corp.
In 2016, we were the first company in our sector to achieve B Corp certification.
B Corps are companies assessed by the non-profit agency B Lab according to the highest standards in the
world for social and environmental performance, transparency and reporting.
The B Corp movement is a worldwide movement of people who use business to generate a positive impact on
all stakeholders (clients, suppliers, workers, the environment and the local community).
Together we’re shifting our economic system from profits for few to benefits for everyone, from the
concentration of wealth and power to the guarantee of social justice, from extraction to regeneration, and from
prioritizing individualism to embracing interdependence.
In 2020 Zordan confirmed its B Corp certification with 106.5 points: an extraordinary result considering that
the B Impact Assessment was done by 100.000 companies all around the world but only 4.862
achieved more than 80 points.
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We are a Benefit Corporation.
The only purpose of traditional companies is to distribute dividends to their shareholders. Benefit Corporations are expression of a more advanced paradigm: as
well as making a profit their company purpose includes having a positive impact on society and the environment. From this point of view Benefit Corporations
represent an evolution of the concept itself of company, as they aim at reaching real sustainability at all levels, economic, environmental and social. These
companies have two fundamental characteristics:
• they explicitly state their attention towards all stakeholders in their company purpose
• they measure their results in terms of their positive impact on society and the environment with the same care used for the their economic and financial
results.
Benefit Corporations, in Italy as in the USA, pursue not only profit-making but also
one or more objectives for the common good in their business activity. Common
good means one or more positive effects (including the reduction of negative
effects) on personnel, the community, land and the environment, cultural and social
goods and activities, bodies/associations and other stakeholders. Benefit
Corporations make a commitment to achieving these objectives for the common
good in a responsible, sustainable and transparent way. This approach requires
managers to work for a balance between the interests of the business partners and
those of the wider community.

Benefit Corporations must nominate an impact manager and make a commitment to transparent and full reporting of their activities with an annual impact
report (in compliance with law 208 of 28 December 2015 par. 376-384), that outlines progress in relation to the specific objectives in the statute and
communicates the targets for the next accounting period.
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B Impact Assessment (BIA)
The B Impact Assessment or BIA is a benchmark developed by the
non-profit organization B Lab. This tool makes it possible to assess
the social and environmental impact generated by a company in a
quantitative and rigorous way.
The BIA is done through an online platform where the company has to
provide quantitative and qualitative information with a specific
questionnaire.
The tool adapts to the company during the filling-in of the
questionnaire according to the information provided at each step.
Because of this adaptability, each of the five areas of the BIA
(Governance, Environment, Community, Workers, Customers) has a
maximum score different from the others, which varies according to
the sector of the company.

On 24 February 2021 the document “Complementary Use and
Linkage of the GRI Standards and BIA” was published. In this
document B Lab and the Global Reporting Initiative (GRI)
announced a partnership to help organizations to manage and
publicize their sustainability performance in a transparent way
with the aim of improving their contribution to a more sustainable
future.
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The questions result in an overall score on a scale between 0 and 200.
Once the questionnaire has been completed, companies with a score
over 80 can choose to obtain B Corp certification. This threshold
represents the break-even point between what the company takes
from society and the environment and what it gives back, going from
an extractive model to a regenerative one. In Italy there are currently
around 100 B Corps, while around the world there are over 4700.
The Standards Advisory Council (SAC) responsible for the supervision
of the B Impact Assessment is an independent committee of 20-22
members, each of whom has specific competencies regarding the
various stakeholders in contact with the companies and the sectors
involved.

The document shows the interconnection between the guidelines
developed by the GRI for sustainability reporting, or the “GRI
Sustainability Reporting Standards”, the most used reporting
standards in the world, and the sustainability impact assessment
tool of B Lab, the “B Impact Assessment”. In this way, all the
necessary information is provided to be able to use the data from
the GRI sustainability report with the B Lab impact report and vice

versa. As quoted in the official statement by GRI and B Lab
“Although they have different purposes, the GRI standards and the
BIA of B Lab both help companies to increase their awareness and
transparency of their impacts. Putting this information together
allows a more wholistic approach to managing and publicizing
impacts.
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The Zordan approach

The steps towards sustainability
2010

2012

2016

2020

2021
Creation of a verified
tool to quantify the
greenhouse gas
emissions produced in
the making of our
shopfittings (CFP Appendix C of ISO
14067:2018)

ENVIRONMENTAL
sustainability

2022
Inventory GHG
of organization
(CFO, ISO
14064-1:2018)

2023

New building designed
according to LEED standards
aiming at GOLD.

2030

CARBON
NEUTRALITY

SOCIAL
sustainability
FAMILY AUDIT

ECONOMIC
sustainability
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Scope and objectives of BIA (B Impact Assessment).
In 2020 the company confirmed its B Corp certification with 106.5 points.
Below are set out the 5 macro areas which include also the objectives of
common good as set down in the statute.

Governance.

Workers.

Community.

Environment.

Customers.

This area assesses the general
mission of the company, its
ethics, responsibility and
transparency.
As a Benefit Corporation, the
company is legally bound to
pursue, as well as profit, the
objectives of benefit to the
community as set down in the
statute.

This area assesses the
contribution of the company to
the economic, physical,
professional and social wellbeing of its personnel,
examining aspects such as
company benefits, worker
health and safety,
opportunities for professional
development, and the creation
of a positive and inclusive
workplace.

This area assesses the
commitment to the
community and the impact it
has on it. It ranges from
diversity, creation of
employment, relationships with
suppliers and service to the
community to the involvement
of local companies and
cultural initiatives.

This area assesses the overall
environmental management of
the company, including its
buildings, use of resources,
emissions, and the kind of
vehicles used in its distribution
channels and in its supply
chain.

This area assesses companies
whose products or services are
designed to solve a specific
social problem for its
customers. It examines the
impact of the product or
service and the benefits for the
community served.
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Objectives of sustainable development
For our Impact Reports we have adopted a structure which meets the B
Corp objectives and also those of the Benefit Corporation statute and
the standard for the SDGs of the United Nations.

In 2021 Zordan joined the United
Nations Global Compact, taking on
its principles on human rights, work,
the environment and the fight
against corruption.
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BIA / B Impact Assessment

1. Governance

The “Governance” area assesses the general mission
of the company, its ethics, responsibility and
transparency on topics such as the integration of
social and environmental objectives into the
performance assessement of workers, impact
reporting and transparency and involvement of
stakeholders.
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1. Governance
B Impact Assessment Score 18.4/20

OBJECTIVE
OF STATUTE

KPI 2021

OBJECTIVES FOR 2022

Professional growth

Remodulation of bonuses according to
the three pillars: Prosperity, People and
Planet

Identifying objectives in the areas Planet,
People and Prosperity aligned with the
objectives of common purpose

Professional growth

Formal program of internal audits on
processes including social and
environmental aspects

Process in operational continuity

Professional growth

Three-monthly board meetings with the
team sharing financial information of the
company

Inclusion in the three-monthly board
meetings of the progress of the
objectives that affect the impact report

Environment – local
community

Assessment of materiality

Workers’ well-being

Structuring of the remuneration
committee for board and personnel

Workers’ well-being

Assignment to a group of students
JobCampus University of Padova to
study how to implement the participation
of Zordan personnel in the ownership of
the company
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BIA / B Impact Assessment

2. Workers

The impact area “Workers” assesses the contribution
of the company to the economic, physical,
professional and social well-being of its personnel
on topics such as the payment of a subsistence
salary, benefits, health and safety, and opportunities
for professional development.
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2. Workers
B Impact Assessment Score 28.9/40

OBJECTIVE
OF STATUTE

KPI 2021

OBJECTIVES FOR 2022

Workers’ well-being

Setting up of a company solidarity fund
by Team Solidarietà

Periodic information on the activities and
on the possibility of support (either
economic or with hours volunteered by
colleagues) for the needs of workers and
their families

Workers’ well-being

Extension of the welfare system for the
period 2022-2023

Health care plan integrated into welfare
plan

Workers’ well-being
- professional growth

5 meetings to share best practices on
health and safety

Workers’ well-being
- professional growth

450 hours of external coaching

Measuring of the effectiveness of internal
coaching (KPI in satisfaction
questionnaire)

Local community

9 work experience projects for university
and school students remunerated for a
total of € 5.537

Offer at least 5 apprenticeships with
measuring of satisfaction and
assessment of apprentice and tutor

Local community

Accademia Zordan

Accademia Zordan
New practice: paid work experience for
students during the summer ) with a view
to hiring in production

Local community

continues
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2. Workers
B Impact Assessment Score 28.9/40

OBJECTIVE
OF STATUTE

KPI 2021

OBJECTIVES FOR 2022

Professional growth

4,840 hours of training (including hours
of coaching)
3,820 hours On the job
569 hours general training

5,000 hours of training
3,950 hours On the job
1,050 hours general training

Professional growth

1 person took part in post-graduate
training (MBA and/or courses at
Fondazione CUOA)

Participation of 4 people in postgraduate training (MBA and/or courses at
Fondazione CUOA)

Workers’ well-being

Organization of 2 team building events
-January event (themes: individual and
global purpose – the journey to strategy
–we are all sellers)
-September event (themes: cultural and
local – relationship with customer)

Organization of 2 team building events

Workers’ well-being

3 questionnaires to monitor satisfaction
in the workplace atmosphere, the role,
training carried out, internal events and
transparency

Addition to satisfaction questionnaires of
questions regarding complaint reporting

Specific monitoring of satisfaction for
new workers after the trial period

Workers’ well-being
- culture
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2. Workers

Teal organization
We’ve started the journey towards becoming a teal organization to find an
answer to uncertainty and complexity that a pyramidal organization is not able
to give. As a B Corp we recognize that the teal model gives value to people in
their wholeness.

“Co-creation and co-participation are fundamental
ingredients to enable the new organizational form
to become in reality a new way of working and cooperating among colleagues, spreading
responsibility and thus increasing the resilience of
the system and the ability to respond quickly to the
needs of the customer”.
We participated in writing about our business case for the Italian re-edition of the book
“Reinventing organizations. A guide to creating organizations inspired by the next stage in
human consciousness” by F. Laloux.
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BIA / B Impact Assessment

3. Community

The impact area “Community” assesses the positive
impact of the company on the economic and social
well-being of the local community, taking into account
themes such as diversity and inclusion, job creation,
civic involvement and philanthropy, management of
the supply chain and so on.
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3. Community
Punteggio
da B Impact Score
Assessment
B Impact Assessment
17.6/30
17.6/40

OBJECTIVE
OF STATUTE

KPI 2021

OBJECTIVES FOR 2022

Workers’ well-being
- professional growth
- culture

Participation in the regional tender
«Veneto delle donne» for the promotion
and support of the role of women in
companies

Analysis of the operational prototypes
springing from the co-creation of the
training program «Il Veneto delle donne»

Local community

€ 22,077 in donations by Zordan to:
WWF, Cooper. decentr. Valdagnese,
Festival Biblico, Amref, UP Piana, Istituto
Istruzione Superiore “G.G.Trissino”,
Caritas, Save The Children.
€ 1,000 in sponsorships of sporting
organizations

Reaching € 26,000 in donations
Reaching € 2,000 in sponsorships of
sporting organizations

Local community

Participation ITS Fashion Sustainability
Manager

4 hours of training for ITS Fashion
Sustainability Manager

Culture

Participation and sponsorship of €2,100
for book presentations (generally on
economic subjects) to the community –
objective not reached because of COVID

Participation and sponsorship of €5,200
for the presentation of 4 books (generally
on economic subjects) to the community

Culture

Giving out of museum assignments

Defining projects in detail and production
of multimedia content

continues
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3. Community
BBImpact
ImpactAssessment
AssessmentScore
Score17.6/30
17.6/30

OBJECTIVE
OF STATUTE

KPI 2021

OBJECTIVES FOR 2022

Local community

Weekly fundraising from organizations
and projects recommended by people
(€2,495.51), adding an amount equal to
that raised (€2,446.86)

Twice-monthly fundraising from
organizations and projects
recommended by people, adding an
amount equal to that raised

Local community

Participated in 19 meetings in schools,
seminars, at Green Week and Open
Factory to share the story of the
company and the B Corp model.

Participating in 20 meetings in schools,
seminars, at Green Week and Open
Factory to share the story of the
company and the B Corp model.

Local community
- culture

System to publicize the positions held
and methods used for the promotion of
the SDGs

Local community
- culture

Participation in training courses on
management control system to small
businesses

Local community
- culture

Sponsorship of MUSE project

Sponsorship of MUSE project

Local community
- culture

Lessons on management control system
to university students
(2021 target added in itinere)

Lessons on management control system
to university students
Co-creation of a business game on the
SDGs in partnership with the Chamber of
Commerce, Apindustria and other
companies.

Local community
- culture
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3. Community

Gender equality
In 2021 the company joined a project for the regional tender «Veneto delle donne» through a
structured coaching design to promote female leadership. This course included the themes of
emotional intelligence, change management and project management, analysing them from all
sides according to the principles of the Teal Organization. This work group
of 14 people who see themselves as female drafted 5 prototypes:

•

Conflict management: draft of a procedure for the positive management of
conflict between colleagues.

•

Re-generation: using company off-cuts to recycle unused objects/materials
(circular economy), support of social co-operatives, reduction in disposal
costs.

•

Well-done!: new awareness in the company of the attention given to personal
well-being and involvement of the American branch in our approach to the
good practices of self-organization, exporting the model.

•

Delegate to grow: spreading of the leadership in the company through
delegation processes in order to reduce the workload on key figures and
distribute responsibility among the team.

•

Zordan Way: knowledge sharing among team members but also among
teams and different company branches.

Impact Report 2021
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3. Community

MUSE of Trento: a new installment to involve people on the
theme of sustainability
The biggest challenges for the future have to do with the environment: climate change, loss of biodiversity,
social injustice and the increase in the world population have all been on the agenda for a while. Zordan has
decided to make a contribution to the revamping of the Sustainability Gallery at the MUSE Science Museum in
Trento. This new exhibition space is for bringing the issue of sustainability to the attention of the public,
and to highlight how much still remains to be done in this area.

The focal point of the Gallery is the Goal Zero Area,
designed to provide information on the processes
necessary for carrying out Agenda 2030.

The area is furnished with tables made by Zordan for which
232 kg di CO2e have been calculated using the company’s tool.
The installation shows the method used to quantify emissions
through the reconstruction of the product’s life cycle, or Life
Cycle Assessment, and the attention that the company pays in
reducing its environmental impact during the processes of
transformation, transport, use, and disposal at the end of life
of the product.
To reach climate neutrality all over the world in 2050, it is necessary to find solutions to promote a rapid transition
towards an economy with low CO2 emissions, and this depends on the education of all stakeholders, including the
general public.
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3. Community

We take care of their future:
Accademia Zordan
The Accademia Zordan is a training course for
12 young people from professional schools
who want to start a career in the world of
production and design. The first edition,
launched in September 2021 with the motto
"sperimentare il fare» (experience making),
finished with awards given to two young people
and the hiring of four participants. Every year
the Accademia Zordan will give young people
from the area the opportunity to get to know
the world of work from the inside, keeping the
craft of woodworking alive.

Impact Report 2021

Gaia Fongaro
Daniel Nardi
Winners of the first edition
of Accademia Zordan.

September 2021
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3. Community

Specific skills for the CSR managers of
tomorrow
In partnership with Fashion Academy ITS Cosmo
we helped develop the ITS Fashion Sustainability
Manager course, for the training of a figure which is
becoming ever more in demand in the Fashion &
Luxury sector: the Sustainability Manager.
The project, which aims to train 25 sustainability experts in the field
of fashion, is the result of the collaboration with Fashion Academy
ITS Cosmo, the Municipality of Valdagno, Confartigianato Vicenza,
Confindustria Vicenza and Fondazione Palazzo Festari.
A long-time leader in the field of sustainability and innovation in the
luxury market, Zordan was one of the first players to get involved in
the ITS project, confirming a partnership with the creators of the
course to collaborate in high-level training in a sector that is
particularly important for the company.
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3. Community

Zordan Solidarity Team
The Solidarity team was created in May 2020 during the pandemic with the aim of setting up a solidarity fund for the needs of workers
inside the company and/or families in difficulty.
Alongside the fund grew up a parallel activity of support for various associations (launching a different initiative every month chosen
from the various proposals of the team in the context of self-organization), collecting the donations from the use of the professional coffee
machine made available by the company.
The company contributed to the various initiatives doubling the value of each donation.

January

February

March

April

May

WWF Italia

June

July

August - September

November

December

Parrocchia San
Paolo apostolo
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3. Community

The main donations in 2021:
Amref

Save the Children

Protect the girls
With support for the project "Protect the girls" we have
provided 8 scholarships for girls escaping from families in
which they risk infibulation. The project intervenes to stop
FGM and guarantee access to water.

Fondazione Caritas Vicentina

IO(N)OI

With the Fund IO(N)OI of Fondazione Caritas Vicenza, we
have contributed to helping people and families in difficulty
because of the Covid-19 pandemic, protecting the stability
and well-being of the entire community.

Unità Parrocchiale Piana, Massignani,
Ponte dei Nori

Afghanistan Emergency

With this project we helped to support children in
Afghanistan, victims of a conflict which has been in
progress since 1979 and which culminated in 2021 in the
fall of the government of Kabul. We provided health and
nutrition services, economic support and distribution of
clean water.

Festival Biblico

Comitato per la Cooperazione Internazionale
Decentrata Città di Valdagno
Istituto Istruzione Superiore “G.G. Trissino”

WWF Italia
Impact Report 2021
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BIA / B Impact Assessment

4. Environment

The impact area “Environment” assesses the general
environmental management of the company,
including the management of general environmental
impact, air and climate management, water
sustainability, and impact on the land and wildlife
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4. Environment
B Impact Assessment Score 38.7/105

OBJECTIVE
OF STATUTE

KPI 2021

OBJECTIVES FOR 2022

Environment

Creation of obsolete reports and
identification of containment objectives
(customer team)

Three-monthly sharing with the board of
the results of reduction of obsoletes with
the objective of zeroing.

Environment

Software digitalization of administration
postponed to 2023 with new ERP

Software digitalization of administration
postponed to 2023

Environment

€450,000 sales of products certified FSCPEFC with chain of custody. Although the
target was not formally reached, all the
wood and/or derivatives were purchased
from certified sources.

€ 1,020,000 sales of products certified
FSC-PEFC

Environment

Implementation of a calculating system
to calculate the CFP of shopfittings of a
main customer

Extension of CFP calculation system to
other customers

Environment

Calculation of the carbon footprint of the
organization (CFO)

Definition of a strategy to reduce
emissions and adapt to the climate

continues
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4. Environment
B Impact Assessment Score 38.7/105

OBJECTIVE
OF STATUTE

KPI 2021

OBJECTIVES FOR 2022

Environment
- Local community

ECOVADIS certification for important
suppliers

Promotion of ECOVADIS certification for
6 important suppliers

Environment

Preliminary study of packaging
sustainability (2021 objective added in
itinere)

Calculation of impact, creation of
packaging standard and distribution to
suppliers

Environment

Maintained PEFC FSC certificates

The certifications maintained by Zordan
will no longer be specified in the
objectives

Environment

Obtained CFP Systematic Approach
certification

The certifications maintained by Zordan
will no longer be specified in the
objectives

Environment

Maintained GO certification - until 31.07.21
(because of move). Emissions quantified in
150 tons produced by energy consumption
for the rest of the year were compensated
with the purchase of carbon credits–Product
VER-Standard: Verified Carbon StandardTechnology: REDD+ Label: CCB (Climate, Community
and Biodiversity)

Country: Zambia
Project name: LUANGWA COMMUNITY
FORESTS PROJECT
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Compensation of CO2 produced from
energy consumption from all sources
with carbon credits–Product VERStandard: Verified Carbon StandardTechnology: REDD+ Label: CCB (Climate,
Community and Biodiversity)

Country: Zambia
Project name: LUANGWA
COMMUNITY FORESTS PROJECT
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4. Environment

The tool for measuring the impact of shopfittings
In 2021 Zordan launched the first verified tool for
measuring the impact of furniture for retail stores.

In the last few years, with the introduction of European norms aimed at
«Zero Emissions» by 2050, many companies have started the process of
changing their habits to reach this objective by reducing their emissions
and the resulting pollution. In order to do this it is necessary to reliably
quantify the greenhouse gas emissions. For this reason Zordan, the first
Benefit Corporation in the world in the shopfitting sector, chose the CFP
(Carbon Footprint of Product) as the way to monitor the quantity of
emissions produced in order to implement actions to reduce them.
«Our experience enables us to guide our customers, important luxury
brands, in the design phase of the concept, choosing solutions that
minimize the impact on the climate. We like to think that this tool works as
a sustainability multiplier, transforming the work of an individual into a
splendid team effort.» Alfredo Zordan, CCO
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BIA / B Impact Assessment

5. Customers

The impact area “Customers” assesses the value
that the company generates for its direct customers
and the consumers of its products and services with
themes such as ethical and positive marketing,
guaranteed quality of products and services, data
protection and so on.
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5. Customers
B Impact Assessment Score 2.9/5

OBJECTIVE
OF STATUTE

KPI 2021

OBJECTIVES FOR 2022

Local community

Confirmation of ECOVADIS certification –
GOLD level

The certifications maintained by Zordan
will no longer be specified in the
objectives

Local community

Group assessment according to standard
SMETA 4 pillars

The certifications maintained by Zordan
will no longer be specified in the
objectives

Local community

1 customer satisfaction survey

Local community

1 project shared with a customer
supporting social and/or environmental
initiatives
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Our numbers
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Our numbers
Electrical and thermal energy

Waste

kWh 620.248

91,644 t

5,93 kWh

Wood, polystyrene, iron/metals, glass,
hazardous waste, waste water from washing
the painting booth, paper, unsorted municipal
waste and plastic (excluding organic wet
waste delivered to the Municipality).

Per working hour

119.084 kWh
Produced by the photovoltaic system

0,876 kg

45%

Per working hour

279,754 kWh of electricity from photovoltaic sources, electricity acquired
from renewable sources (Certified GO) and thermal energy from biomass

55%

340,494 kWh of electrical and thermal energy. The emissions quantified in
150 tons produced from energy consumption for the rest of the year were compensated by
the purchase of carbon credits–Product VER-Standard: Verified Carbon StandardTechnology: REDD+ Label: CCB (Climate, Community and Biodiversity) Country: Zambia
Project name: LUANGWA COMMUNITY FORESTS PROJECT
Impact Report 2021

87,142 t recycled waste
Amounting to 95%
(Organic wet waste is excluded from the calculation)
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Thank you for reading
Your opinion is very important for us, and
we count on your help.
If you like, you can send your feedback here:
WhatsApp and SMS:

+39 379 115 3789
Mail:

marketing@zordan1965.com

Zordan srl sb
Largo Santa Margherita, 1
36078 Valdagno - VI – Italy
www.zordan1965.com

